
4. Without prejudice to Directive 2000/13/EC, the description,
presentation or labelling of the spirit drinks resulting from the
mixtures referred to in paragraph 2 of this Article may show one
or more of the terms listed in Annex II only if that term does not
form part of the sales denomination but is solely listed in the
same visual field in the listing of all the alcoholic ingredients
contained in the mixture, preceded by the term ‘mixed spirit
drink’.

The term ‘mixed spirit drink’ shall be labelled in uniform
characters of the same font and colour as those used for the sales
denomination. The characters shall be no larger than half the size
of the characters used for the sales denomination.

5. For the labelling and presentation of the mixtures referred to
in paragraph 2 and to which the requirement to list alcoholic
ingredients under paragraph 4 applies, the proportion of each
alcoholic ingredient shall be expressed as a percentage in
descending order of quantities used. That proportion shall be
equal to the percentage by volume of pure alcohol it represents
in the total pure alcohol content by volume of the mixture.

Article 12

Specific rules concerning the description, presentation and
labelling of spirit drinks

1. Where the description, presentation or labelling of a spirit
drink indicates the raw material used to produce the ethyl
alcohol of agricultural origin, each agricultural alcohol used shall
be mentioned in descending order of quantity used.

2. The description, presentation or labelling of a spirit drink
may be supplemented by the term ‘blend’, ‘blending’ or ‘blended’
only where the spirit drink has undergone blending, as defined in
Annex I(7).

3. Without prejudice to any derogation adopted in accordance
with the regulatory procedure with scrutiny referred to in
Article 25(3), a maturation period or age may only be specified
in the description, presentation or labelling of a spirit drink
where it refers to the youngest alcoholic component and
provided that the spirit drink was aged under revenue
supervision or supervision affording equivalent guarantees.

Article 13

Prohibition of lead-based capsules or foil

Spirit drinks shall not be held with a view to sale or placed on
the market in containers fitted with closing devices covered by
lead-based capsules or foil.

Article 14

Use of language in the description, presentation and
labelling of spirit drinks

1. The particulars provided for in this Regulation shall be given
in one or more official languages of the European Union in such
a way that the final consumer can easily understand each of
those items of information, unless the consumer is provided with
the information by other means.

2. The terms in italics in Annex II and the geographical
indications registered in Annex III shall not be translated on the
label nor in the presentation of the spirit drink.

3. In the case of spirit drinks originating in third countries, use
of an official language of the third country in which the spirit
drink was produced shall be authorised if the particulars
provided for in this Regulation are also given in an official
language of the European Union in such a way that the final
consumer can easily understand each item.

4. Without prejudice to paragraph 2, in the case of spirit drinks
produced in the Community and intended for export, the
particulars provided for in this Regulation may be repeated in a
language other than an official language of the European Union.

CHAPTER III

GEOGRAPHICAL INDICATIONS

Article 15

Geographical indications

1. For the purpose of this Regulation a geographical indication
shall be an indication which identifies a spirit drink as
originating in the territory of a country, or a region or locality
in that territory, where a given quality, reputation or other
characteristic of that spirit drink is essentially attributable to its
geographical origin.

2. The geographical indications referred to in paragraph 1 are
registered in Annex III.

3. The geographical indications registered in Annex III may not
become generic.

Names that have become generic may not be registered in
Annex III.

A name that has become generic means the name of a spirit
drink which, although it relates to the place or region where this
product was originally produced or placed on the market, has
become the common name of a spirit drink in the Community.

4. Spirit drinks bearing a geographical indication registered in
Annex III shall comply with all the specifications of the technical
file provided for under Article 17(1).
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